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1.0 Introduction

On YouTube many vloggers pride themselves on being authentic, honest and ‘real’ with their 

audience. It is frequently assumed that this process cannot be learned, rather that one is either born with 

or  without  it.  However,  even  the  people  who  are  able  to  make  a  living  off  of  sharing  their  life 

frequently struggle with remaining authentic while being recorded.

Not all of YouTube operates by the same rules. It being a platform of infinite variation, it  is  

important to narrow down who I mean with the term “vlogger”. In this context it defines a person who 

attracts followers by sharing their life online. They post videos regularly and the main factor that ties 

all their content together is their personality. I personally watch people who operate on their own, are in 

full creative control of their content and have less than a million followers.

In  the  following  the  notion  of  on-screen  authenticity  will  be  examined,  in  the  context  of 

developing a personal brand of authenticity on YouTube. For the past six months I have been regularly 

uploading videos to YouTube, mostly video blogs and reviews, with some montages and singing (list of 

videos see Appendix D). I reflected upon the process in a series of topic-specific logs and interviewed 

several people from my life to determine how ‘authentic’ I was perceived as on YouTube. This has 

enabled a wider discussion on the different selves we all present to the world in different situations and 

how that presentation process works on a platform like YouTube.
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2.0 Literature Review

2.1 YouTube

Research for this report began as a broad search to find as many academic texts on YouTube as 

possible. It still being a relatively new platform, research relevant to my investigation is scarce. A lot of 

current research has targeted a certain side of YouTube, dealing with young entrepreneurs and how 

these  people  have  found success.  Another  topic  has  been the  competition  that  YouTube poses  for 

traditional broadcasters and the changing nature of the public’s viewing habits. However, when looking 

for sources examining the way vloggers film and present themselves in their videos, the selection is 

rather limited.

A valuable  introductory source  was  thus  Burgess  and Green’s  YouTube –  Online  Video and 

Participatory Culture (2009), which depicts a highly detailed survey and fragmentation of the most 

viewed or popular videos on YouTube and from this derives conclusions as to how YouTube functions 

and by whom it is used for what purpose. They utilize methods from cultural and media studies, yet 

explicitly show their  awareness  that  these methods may not  be enough to adequately break  down 

YouTube:

“[...] scale at the level which YouTube represents tests the limits of the explanatory 

power of even our best grounded or particularist accounts. […] The challenge we set 

ourselves in this book is to get beyond the level of particular examples or themes, and 

to gain some perspective on YouTube as a mediated cultural system”(p.7).

The term “grounded”  in  this  quote  was  the  catalyst  for  discovering  grounded theory, which 

heavily  influenced  subsequent  research.  They  are  aware  of  the  inability  to  cover  every  facet  of 

Page 5 of 51



Xenia Foertsch B00257257

YouTube adequately, which makes them exceptionally qualified to give a general overview. I gained 

numerous ideas from their work that I was able to explore further in subsequent literature.

Burgess and Green frequently quote Henry Jenkins, a key media scholar, who has investigated 

participatory culture  throughout  his  publications.  Therefore  he is  now one of  the  most  referenced 

individuals in any work dealing with online media. In his book Convergence Culture (2006) he defines 

participatory culture as “culture in which fans and other consumers are invited to actively participate in 

the creation of and circulation of new content”(p.290). YouTube was not yet a large-scale platform at 

the date of publication, so Jenkins would only later discuss YouTube in the framework of participatory 

culture.

Contrastingly, Andrew Keen published a  book  The Cult  of  the  Amateur (2007)  in  which  he 

presented a very thorough account of the dangers of Web 2.0, critiquing participatory culture and how 

it presents a negative influence on modern culture, media and economy:

“In a  world in  which  audience  and author  are  increasingly indistinguishable,  and 

where authenticity is almost impossible to verify, the idea of original authorship and 

intellectual property has been seriously compromised”(p.23).

Several  years  later  Henry  Jenkins,  Joshua  Green  and  Sam  Ford  co-authored  Spreadable 

Media(2013), which makes a distinction between participatory culture and Web 2.0, stating that the 

first has been around for centuries prior to recent technological development, whereas the latter refers 

to a business model, making use of “participatory energies of desired markets”(p.297). While in the 

book  Keen’s account  is  presented  as  a  “nightmarish  scenario”(p.55),  Jenkins  later  does  stress  the 

importance of creating a world in which everyone is able to participate responsibly and validity is  

valued:
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“We believe that building a more informed and more engaged society will require an 

environment in which [we] all work to support rather than restrict this environment of 

spreadability and the ability of everyone to have access – not just technically but also 

culturally – to participate in it”(p.305).

2.2 Para-social interaction

Other major literature was  Mass Communication and Para-social Interaction(1957) written by 

Horton  and  Wohl,  which  was  one  of  the  earliest  texts  to  examine  the  way  television  presenters 

performed an identity that appeared pleasant, understanding and authentic to the audience, who in turn 

build up one-sided relationships with these people:

“[...] the audience is free to choose among the relationships offered, but it cannot 

create  new  ones.  The  interaction,  characteristically,  is  one-sided,  nondialectical, 

controlled by the performer, and not susceptible of mutual development”(p.215).

This paper presents the topic of para-social interaction and how it creates a greater attachment of 

the audience to an entity they can only perceive on-screen. While Horton and Wohl focus their points 

around television, they are still relevant today. The para-social interaction they analyse can be found 

everywhere on YouTube and the internet,  with vloggers  able  to  make a  living from the one-sided 

connection people form with them. However, technology has made it possible for there to be more 

interaction  between online  persona and audience,  with  the  use  of  comments  sections  and  forums, 

Twitter, Facebook and other social networks.

Tilo  Hartmann  writes  an  intriguing  chapter  entitled  Parasocial  interactions  and 

paracommunication with new media characters (2008), applying Horton and Wohl’s concept of para-
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social interaction to new types of “mediated interpersonal communication”(p.178). Utilizing a social 

psychology framework he considers that para-communication can occur not just between a real media 

persona, and a viewer but also between an artificial character and the audience: “if users perceive a 

character to be authentic (i.e, autonomous, intelligent, etc.) enough to perform intended meaningful 

behaviour,  they  can  feel  addressed”(p.181)  and  subsequently  react.  He  introduces  the  notion  of 

“perceived distance” to replace “lack of reciprocity” in para-social interaction, to expand the definition 

of this term to include most manner of mediated interaction rather than just what Horton and Wohl 

were familiar with at the time(186). While he is mostly concerned with fictional characters, I found that 

a lot of his points apply to YouTube vlogging as well. Particularly the notion of “perceived distance” is 

relevant, as it allows a mediated personality such as a vlogger to communicate with their viewers while  

remaining an inherently separate entity.

Expanding upon Horton and Wohl’s description of para-social interaction in a radio context is 

Helen  Wolfenden,  whose  2014  study tackles  the  question  of  how radio  broadcasters  construct  an 

authentic on-air identity. Wolfenden criticizes the scope of the 1956 paper, drawing attention to the lack 

of first-hand evidence Horton and Wohl have to support their claims(p.18). She highlights how Horton 

and  Wohl  are  primarily  interested  in  the  para-social  relationship  experience  from the  view of  the 

audience, rather than the persona themselves(p.19).

Additionally,  Wolfenden  highlights  the  necessity  of  gathering  primary  data  from  radio 

practitioners themselves,  rather than examining their creative output and drawing conclusions from 

that(231). Finally, she recommends the design of more research about creative practice that involves 

the practitioner in the analysis of their own data(235). This normalized the notion of me considering 

my own practical experimentation first and then analyzing it in a wider academic context. It is also 
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interesting to see how the concept of authenticity has already been explored in radio and which themes 

are transferable to YouTube.

2.3 Authenticity

Martin Montgomery’s Defining ‘Authentic Talk’ (2001) provides an excellent starting point for 

considering  the  definition  and  multifaceted-ness  of  authenticity.  He  highlights  how  historically 

something was perceived as authentic  if  it  could be proven to originate  from a credible  source or 

authority(p.399). Montgomery further states how there seem to be three different kinds of authenticity:

“First  there is  talk that  is  deemed authentic  because it  does not  sound contrived, 

simulated or performed […] Second there is talk that is deemed authentic because it 

seems  truly  to  capture  or  present  the  experience  of  the  speaker.  Third,  there  is 

authentic  talk  […]  that  is  true  to  the  self  of  the  speaker  in  an  existential 

fashion”(p.404).

I agree that being authentic can thus be perceived as many different things, as is discussed in my 

analysis.  That  exemplifies  the  notion  that  Montgomery  represents,  namely  that  there  is  no  one 

definition for authenticity, but rather several different approaches.

Theo van Leeuwen penned the article What is authenticity? in 2001. He poses several questions 

as to how authenticity is judged, pointing out in particular how research interviewers frequently favor 

spontaneous expression as being ‘more’ authentic(p.394). While building on Erwin Goffman’s work on 

semiotics, he states: “Authenticity is about validity. Authentic talk, whether broadcast or otherwise, is 

talk which can be accepted as a source of truth, beauty, sincerity”(p.396). Finally, he emphasizes that in 

modern  times  the  idea  of  authenticity  has  come  into  crisis  and  urges  that,  instead  of  valuing 

Page 9 of 51



Xenia Foertsch B00257257

spontaneous expression as the ultimate show of authenticity, more research be committed to examining 

its duality(p.397).

Patricia Lange is a key scholar when looking at authenticity on YouTube. She conducted a two-

year  ethnographic  study regarding  YouTube  vloggers  and  “videos  of  affiliation”  (in  Snickars  and 

Vonderau,  2009:p.71).  This  informed  much  of  her  writing,  firstly  The  Vulnerable  Video  Blogger:  

Promoting  Social  Change  through  Intimacy(2007).  Here  Lange  explores  how  particularly  female 

vloggers  show their  vulnerabilities  online in  order  to  allow viewers  to  feel  empathy and generate 

conversation about sensitive topics. She expands on this in Videos of Affinity on YouTube(in Snickars 

and Vonderau, 2009): “[...] videos of affinity attempt to maintain feelings of connection with potential 

others who identify or interpellate themselves as intended viewers”(p.71). This is particularly relevant 

when it comes to my discussion of the effect an authentically emotional video can have on a person and 

how it is one motivation for vloggers to continue their mediated sincerity.

In summation the literature relevant to this research project is scattered, all approaching a large 

topic from diverse angles. It appears that no one so far has brought together the ideas of authenticity 

and para-social interaction to be applied to a presence on YouTube. Several of these scholars are aware 

of  a  greater  social  psychology  framework,  dealing  with  Symbolic  Interactionism,  Goffman’s 

impression management and Jungian psychology. This project is able to combine research from several 

disciplines and combine it to form a new narrative specific to the self as presented on YouTube.
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3.0 Methodology

This research project went through an organic development process, similar to the approach of 

Grounded Theory, wherein data is first collected without a specific aim and only later a core problem 

established.  Grounded  Theory  is  defined  as  “a  general  methodology  of  analysis  linked  with  data 

collection that uses a systematically applied set of methods to generate an inductive theory about a 

substantive area”(Glaser, 1992: 16).

The aim of this research was to better understand YouTube content creators. I originally intended 

to contact British YouTubers and produce a participatory documentary series(Biesterfeld, 2015), which 

would constitute the primary research data for this dissertation. To gain greater understanding of the 

video creation process,  I  set  up my own channel  and started posting videos  semi-regularly. It  felt 

paramount that, in order to understand the way other users relate to this platform, I had to experience it 

for myself. This process was highly enjoyable and started taking priority over the preparatory stages of 

the documentary. Eventually I decided that, rather than analyzing others’ perceptions of it, I wanted to 

investigate my own budding relationship with YouTube further.

Thus, the creative project was changed to focus on my personal YouTube channel and the self-

improvement resulting from it. I decided to research mediated authenticity, as presented on YouTube. 

Over the course of 6 months I experimented with different video topics, structures, and lengths, always 

trying to make sure that each video was representative of my personality. I improved my technical  

skills, changing my camera and lighting set-up frequently, and began utilizing more complex editing 

structures. I started out making very topic-specific videos, book or TV reviews, but expanded into more 

personal videos, reflecting on current life developments and telling stories from my past.
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I  reflected  upon  this  in  a  series  of  topic-specific  logs.  Reflection  topics  were  developed 

gradually, reflexively analyzing what  I  experimented  with  in  each video and deriving  themes  and 

problems from this. They were categorized into two broad categories – process and effect – and can be 

found in Appendix A. Some of these delve into technical or recording aspects – video scripting, editing, 

location – while others deal with the effect this experience had on me – episodes of low self-esteem, 

receiving positive reactions, academic fatigue. Some logs overlap, as certain events could be reflected 

upon in several ways, and the titles used are intentionally broad to cover all that was discussed.

To fully understand the partially subconscious processes driving my video production I created a 

series of interview questions and had another person interview me informally. This was helpful in 

generating  further  reflection  and research.  Subsequently, I  realized  the  importance  of  gauging  the 

extent to which people who know me in real life perceive me as authentic on YouTube. I conducted two 

interviews(Appendix B and C), asking the participants to tell  me about the person I had presented 

myself as on YouTube and whether it agreed with their perception of me in everyday life. I had no plan 

for these interviews, allowing their direction to be determined by the participants. This proved to be 

very thought-provoking and directly addressed the question I had posed for myself, whether I could 

establish an authentic self on a mediated platform.

After an iterative process of video production and academic research the main outcomes of this 

project  are  the  reflective  logs  dealing  with  my  authenticity,  examined  within  a  wider  academic 

framework and rounded out by the discussion of other people’s judgment of my authenticity. While this 

project  is  very specific  in  dealing  with  my own experience,  it  does  allow for  making  statements 

regarding development of self and authenticity, and represents the starting point of possible further 

research.
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4.0 Analysis

4.1 My Experiences

Evaluating  the  experience  of  setting  up  a  channel  has  been  a  core  part  of  this  project.  My 

reflective logs helped in keeping track of topics and opinions that felt significant. These logs either 

outline the process, preparation and other aspects of filming and putting out a video regularly or they 

examine the effect that this process has had on me and how it has changed my thinking. Log quotes are  

used in the following and have been formatted to appear different to regular quotes. Furthermore, I 

reflected upon the importance of writing and truth in my logs:

“When I speak to someone else it always feels like I am playing an act”

“I have always naturally associated writing with truth. It is the space in  

which I speak my mind most specifically, honestly, and authentically. For  

that reason I felt that I would be most truthful if I wrote down my  

reflections rather than keep a record of them in some other way” 

(Log M:p.39)

The challenge for this discussion is to examine my relationship with authenticity over the course 

of six months and how it developed. There were several areas in which I experienced problems with 

remaining true to myself. One was already evident in the planning of every video: whether or not to 

write a script. I experimented with different levels of pre-planning, ranging from a very detailed set of 

notes to a complete lack thereof. The latter was evident in my very first video, BOOK CLUB: Aristotle  

and Dante and my reaction:
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“This was a satisfying experience, even though I did encounter trouble  

in finding the right words and remember feeling unsure whether what I  

was saying was entertaining” 

(Log A:p.27)

As the video was about a book, an easily expandable topic, this was a good first  experience 

without a script. The “trouble in finding the right words” was presumably exacerbated by it being the 

first video, which placed me in a naturally uncomfortable environment. However, I was carried through 

by the enthusiasm I felt for the book, which allowed me to be spontaneously enthusiastic in front of the 

camera.

Contrastingly, the next video was one that followed a very strict plan, Album Review: Revolution  

Radio. Here my main aim was to convey information:

“I wanted to […] present a useful account of the album to any potential  

viewer. […] I felt tied to my plan, went through every song on the album 

mechanically, and yet did not manage to convey any sense of  

enthusiasm for the information I was describing” 

(Log A:p.27)

From this early juxtaposition I learned the importance of enthusiasm in spontaneous expression. 

The video was not engaging; while presenting a truthful, informative run-down of the album, it did 

little to excite the viewer and was not wildly enjoyed or shared. Looking back it does not feel authentic, 

because it did not capture the excitement I felt about the album’s release or the obsession I had with it.

Furthermore, I uploaded several videos that were inspired by trends or greater social happenings. 

The most prominent example of this is the series of Gilmore Girls videos, one short cover of the show’s 
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theme  song  and  four  reviews  for  the  new  episodes.  These  videos  gained  a  lot  of  views,  which 

showcased the benefits of following a trend:

“It makes it easier for a viewer to find your video, but it also makes it  

easier for you to market your video. I was able to post all of my Gilmore  

Girls related videos in two fan community pages on Facebook […] It  

made me feel connected and like a productive member of a greater  

community than just my developing YouTube space” 

(Log B:p.28)

While creators are ultimately able to discuss any topic whenever they want, if they wish to attract 

a larger topic-specific audience, it becomes beneficial for them to release their video close to a date of 

relevance. It can be a challenging prospect, to record, edit and release the required content in a timely 

manner, yet there seems to be no way around it. These videos still feel authentic to me as they were 

inspired  by  a  sense  of  actual  excitement,  pointing  to  a  strong  connection  between  creator-felt 

authenticity and emotion. The fact remains that some of the videos I produced were not fully motivated 

by myself. The question occurs whether it is still authentic to produce a video about a topic I love, if I 

am only doing it to be part of a larger online event.

Particularly in the areas of editing and distribution I found problems with my authenticity. While 

video recording quickly became a comfortable process, editing the video highlighted the ‘mediating’ 

process that was taking place. Usually my recordings were approximately 30 minutes long, whereas the 

finished videos ran 8-16 minutes. In the edit, half of the footage was systematically chopped away for 

being inadequate, before it was altered even further:
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“By now I am at a point where I think about the effectiveness of the  

narrative I create, of how the point I am making can best be told […] I  

have started thinking more about how to edit the video in the most  

interesting way to keep the viewer engaged” 

(Log C:p.29)

While  originally  I  approached  editing  from a  simplistic  standpoint,  eventually  the  strategic 

dimensions  of  distributing  my  videos  started  affecting  the  process.  While  arguably  the  edited, 

embellished videos on my channel still  feel  authentic to me, it  is indisputable that they have been 

enhanced to meet a performative standard.

Additionally in terms of process, clickbaiting led me to a moral dilemma. Clickbaiting describes 

the practice of making a ridiculous claim in the title in order to tempt more people to engage with a 

product.  I  managed  to  strike  a  compromise  between  trying  to  tempt  people  into  my  video  and 

remaining true to myself though it was a curious sensation (Log D:30).

While making and showcasing these videos presented challenges to my authenticity, they also 

came with rewards. One of these was hearing how a video had affected someone I knew. They wrote 

me (see Log E:p.30) stating that my video had made them cry out of empathy. I was unprepared for this 

but it made me happy:

“It is never easy to open up and make yourself vulnerable, particularly  

on the internet, but receiving reactions such as this also shows the  

incredible importance of sharing one’s own story in the hope that  

someone else may find comfort and acceptance in it” 

(Log E:p.30)
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This  resonates  with Lange’s article  on vloggers’ vulnerability and how seeing other  people’s 

stories  can  lead  to  identification  and  acceptance.  Telling  a  personal  story  comes  with  risks,  but 

receiving understanding comments from viewers makes them worthwhile.

Another benefit was the realization of the value of having a personality-led channel:

“If people restrict themselves to a certain category of videos, they  

naturally impose a limit on their creativity”

“personalities are not constant […] My channel is only tied together by  

my interests and preferences, and while that makes for more difficult  

marketing and distribution, it allows me more freedom in what range of  

topics I want to cover” 

(Log H:p.35)

There are many channels on YouTube that categorize themselves as making a certain type of 

content (i.e. make-up tutorials). I realized that while this makes it easier to find viewers, it also does not 

come with the same fulfilment that I experience. I have complete creative control on my channel (Log 

G:p.34) without having to adhere to a certain category, meaning that the channel is more flexible to 

evolve as I will.

However, trying to  remain authentic  also comes with negatives.  Placing your  thoughts,  your 

creative output, your voice out into the realm of public judgment creates a space for self-doubt. There 

was a span of six weeks in which my channel did not gain new subscribers. Views started decreasing 

even though my content was steadily improving, and I felt insecure:
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“I wonder whether I am just not entertaining to watch, whether the things  

I talk about are boring, and what I can do to make myself better. That  

last thought in particular is a double-edged sword. Enacted negatively it  

could lead to a move away from authenticity, to me forcibly trying to  

change my on-screen personality […] enacted positively it can lead to  

necessary self-reflection and new ideas” 

(Log F:p.32) 

Eventually I was able to move away from the doubts, but it made me realize how vulnerable the 

public eye can make you feel. It is tempting in situations like this to try and mould your personality to  

fit a more easily sellable formula, but that would mean sacrificing authenticity.

One of the largest realizations I had was how difficult it is to make a limited number of videos 

account for an authentic representation of my personality, particularly due to the anonymity of my 

audience:

“Who am I talking to? An infinite potential audience but also no one in  

particular? I don’t know who is lurking in the shadows of my subscription  

box. I don’t know whether it’s a friend, a nemesis or a complete  

stranger” (Log I:p.36)

This is further explored in 4.2, in the context of how we present as different selves in different 

circumstances and how this is perceived by people who know me.

Limited academic literature was incorporated into this section as it dealt very specifically with 

the experience of trying to remain honest on my channel. Most relevant literature does not incorporate 

the creator’s own experience, which made it inapplicable to this section. This proves the validity of 

Wolfenden’s recommendation to involve creative professionals in the analysis of their own work (2014: 

p.235) as it would allow for a much more specific understanding of what mediated authenticity entails.
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4.2 The Interview Perspective

These interviews were conducted late into my investigation, mainly to understand how my on-

screen authenticity was perceived by people who know me in real life. I started the interviews with a 

simple request for them to consider whether my channel represents a full picture of my personality; one 

interview  was  conducted  in  person  and  the  other  in  writing.  This  led  to  two  very  different 

conversations, which were both thought-provoking (full transcripts see Appendix B and C). Participant 

1 displayed worry for my privacy, an opinion I pursued further, while Participant 2 highlighted that 

they did not feel my videos captured the essence of who I am to them. 

Participant 1 felt particularly positive about the  On Being Bilingual video and conflicted 

about the 2016 is almost over video. They stated that while they are both good, the first offers greater 

protection for me through the use of elaborate set-up,  make-up and preparation,  whereas the latter 

shows me as vulnerable. When asked why this vulnerability feels negative to them and why I should 

protect myself they stated:

“[...] because if you make something that means a lot to you, and then 

post it out there and either nobody watches it or somebody makes a 

dumb comment, then that hurts”

They raised an excellent point of the risks of projecting my private thoughts into a public sphere 

where I am unaware who might be watching and why. I subsequently told them about videos of affinity 

and how particularly young people are looking to feel understood through these personal videos. This 

resonated with them and while they remained worried about my protection they finally stated:
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“I don’t want to say “don’t do it”, I just want you to be aware that you still 

create certain boundaries. […] Potentially that is the path to most 

success, but it also bears the risk of you getting hurt the most” (p.44)

Their worry was surprising yet understandable and raised an interesting point about the need for 

boundaries, even when presenting an authentic image on YouTube.

Participant 2 stated early in the interview that they believed “the truest representation of you is 

when you’re with me” (p.45). This led to a detailed discussion on whether the self presented on my 

channel is closer to the person I am in private or with friends:

“Only you can say if your YouTube self is closer to the self you are when  

it's just you.  I can only tell you that it is close, but not as close as you 

think to your friend self. […] The structure that the camera forces you to 

adhere to eliminates the spontaneity that your personality usually has” 

(p.46)

This perspective made me think and led to the discovery of social  psychologists like Erving 

Goffman and his examination of the construction of societal roles. While my videos felt ‘true’ to my 

private self, it was interesting to hear that a friend did not perceive them the same way. We further 

discussed the inherently para-social interaction my videos represent and their frustration:

“I can only watch your videos and react like you are talking directly at 

me and I directly at you. Cause that's what it feels like” (p.48)

“I literally dont even let you finish half the time cause I talk over what 

you say. Because it feels natural to make the comments out loud, cause  

i think you are just talking to me and going off on a long rant and a big 

tangent and its just taking a while for you to explain” (p.50)
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Particularly in the context of para-social interaction it was fascinating to learn how the participant 

felt  while  watching  my  videos.  The  inherent  need  to  talk  back  and  participate  in  the  video’s 

conversation proves what Burgess and Green state:

“The  vlog  reminds  of  us  of  the  residual  character  of  interpersonal  face-to-face 

communication  […]  it  is  a  form  whose  persistent  direct  address  to  the  viewer 

inherently invites feedback (2009: p.54)

From the participant’s responses it can be stipulated that there is room for more distinction in 

Horton and Wohl’s theory, particularly in terms of (non-)existing relationships between persona and 

viewer.  From  this  interview  it  is  possible  to  suggest  a  connection  between  Goffman’s  theory  of 

impression management, the Jungian process of “individuation” and para-social interaction. Now, as 

para-social interaction has become a lot more direct through the rise of more intimate social media, 

there is  a  lot  of  theory which needs  to  be updated to  accommodate this.  Due to  the fact  that  the 

participant knows me in real life  their  frustration only highlights the distance between a mediated 

persona and the viewer, as there is still an inherent lack of direct communication.

Both  participants  agreed  that  while  my channel  does  not  offer  a  complete  reflection  of  my 

personality, that is also not necessary:

Participant 1: “It is definitely not a full picture of you, but I also wouldn’t 

expect that […]  you don’t have to show your absolute innermost self to 

the public”

Participant 2:  “Those who don't know you […] will just see a normal 

person, and for them, that is as accurate a portrait of your personality as  

you need”
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That was an important take-away from these interviews, as it allowed me to abate feelings of 

dishonesty. These interviews added depth  to  my research  by adding an outside perspective  to  my 

experiences and highlighting key features.
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5.0 Conclusion

In conclusion it is apparent that there is a severe lack of research regarding the process of making 

YouTube videos. While I was able to gain a rough appreciation for the work that goes into vlogging 

from relevant literature, most new knowledge was gained from the experience of posting videos and the 

reflections derived from this process. Throughout this project I have been able to expand my definition 

of what form a YouTube video could take and how I am perceived on the platform.

Horton and Wohl consider how para-social interaction feels to someone watching a persona on-

screen. Having only been a viewer before and becoming an on-screen persona myself has allowed me 

to understand that this para-social interaction is not just a bizarre experience for the viewer, but also for 

the creator themselves, projecting an incomplete yet satisfying image of their person into an infinite, 

anonymous audience. Interviewing people close to me has shown that, while para-social interaction has 

become a lot more direct and social, there is still an unbridgeable gap. Be it as a viewer, a broadcast 

presenter, or  a  YouTuber, there is  a  two-sided difficulty of communication,  an awareness  that  this 

connection is built on a hollow base.

Thinking about this topic in an academic environment has led me to areas I was never previously 

interested in, such as social psychology. It has also enabled me to contribute to a rather small pool of 

existing  research  on  YouTube  and  authenticity.  As  part  of  a  larger  research  project  it  would  be 

interesting to interview more viewers of my channel, both those who know me in real life and strangers 

and discover the differences. Interviews with other YouTubers would be helpful in presenting a more 

balanced account of the experience of making videos.
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Ultimately, the discovery of an authentic self on YouTube goes hand-in-hand with a growing self-

awareness in all aspects of life. In Jungian psychology there is a process called ‘individuation’, which 

describes the personal attainment of an authentic self, a process which may take a lifetime (Christian,  

James, 2009: 117). In that sense the exploration of an authentic YouTube self can be seen as just one of 

the ways to engage with individuation and discover more about the personal self.

I discovered that I carry a lot inside me that I do not share with others. Yet somehow the bedroom 

vlog, with its world-wide potential audience, established itself in my life on the same level as a close  

friend, though not one I am able to particularly engage with, thus having to substitute traits from my 

private self to compensate. In the end I have managed to establish a certain brand of authenticity on 

YouTube. While the Xenia presented on-screen does not resonate quite truthfully with my friend group, 

she does resonate with me as an entity that feels “right”.

Page 24 of 51



Xenia Foertsch B00257257

6.0 Bibliography

 Ahmed, S. and Haag, M. (2016). Entering the Field: Decisions of an Early Career Researcher. 

GROUNDED THEORY REVIEW, [online] 15(2). Available at: 

http://groundedtheoryreview.com/2016/12/19/entering-the-field-decisions-of-an-early-career-

researcher/ [Accessed 21 Feb. 2017]. 

 Biesterfeld, P. (2016). Six Primary Styles of Documentary Production. [online] 

Videomaker.com. Available at: https://www.videomaker.com/article/c06/18423-six-primary-

styles-of-documentary-production [Accessed 2 Dec. 2016]. 

 Brown, J. (1998). The Self. 1st ed. New York: Routledge - Taylor and Francis Group. 

 Burgess, J. and Green, J. (2009). YouTube: Online video and participatory culture. 1st ed. 

Cambridge: Polity Press. 

 Christian, J. (2008). Philosophy: Introduction to the Art of Wondering. 10th ed. Belmont, CA: 

Wadsworth Publishing co inc, p.117.

 Davis, J. (2014). Triangulating the Self: Identity Processes in a Connected Era. Symbolic 

Interaction, [online] 37(4), pp.500-523. Available at: 

http://onlinelibrary.wiley.com/doi/10.1002/symb.123/full [Accessed 17 Feb. 2017]. 

 Glaser, B. (1992). BASICS OF GROUNDED THEORY ANALYSIS: Emergence vs. Forcing. 1st 

ed. Mill Valley, CA: Sociology Press, p.16. 

 Goffman, E. (1959). The presentation of self in everyday life. 1st ed. New York: Anchor Books. 

 Hartmann, T. (2008). Parasocial interactions and paracommunication with new media 

characters. In: E. Konijin, M. Tanis and S. Barnes, ed., Mediated Interpersonal Communication, 

1st ed. New York: Routledge - Taylor and Francis Group, pp.177-199. 

 Jenkins, H. (2006). Convergence culture. 1st ed. New York: New York Univ. Press. 

 Jenkins, H., Ford, S. and Green, J. (2013). Spreadable Media: creating value and meaning in a 

networked culture. 1st ed. New York: New York University Press. 

 Keen, A. (2007). the cult of the amateur. 1st ed. London: Nicholas Brealey Publishing. 

 Lange, P. (2007). The Vulnerable Video Blogger: Promoting Social Change through Intimacy. 

[Blog] The Scholar and Feminist Online. Available at: 

Page 25 of 51



Xenia Foertsch B00257257

http://sfonline.barnard.edu/blogs/lange_01.htm [Accessed 10 Mar. 2017]. 

 Lange, P. (2009). Videos of Affinity on YouTube. In: P. Snickars and P. Vonderau, ed., The 

YouTube Reader, 1st ed. Stockholm: Logotipas, pp.70-88. 

 Lange, P. (2007). Publicly Private and Privately Public: Social Networking on YouTube. 

Journal of Computer-Mediated Communication, [online] 13(1), pp.361-380. Available at: 

http://onlinelibrary.wiley.com/doi/10.1111/j.1083-6101.2007.00400.x/full [Accessed 1 Mar. 

2017]. 

 Montgomery, M. (2001). Defining `Authentic Talk'. Discourse Studies, [online] 3(4), pp.397-

405. Available at: http://dis.sagepub.com/content/3/4/397 [Accessed 31 Jan. 2017]. 

 Strangelove, M. (2010). Watching YouTube: Extraordinary Videos by Ordinary People. 1st ed. 

Toronto: University of Toronto Press Inc.

 Moulard, J., Rice, D., Garrity, C. and Mangus, S. (2014). Artist Authenticity: How Artists’ 

Passion and Commitment Shape Consumers’ Perceptions and Behavioral Intentions across 

Genders. Psychology & Marketing, [online] 31(8), pp.576-590. Available at: 

http://onlinelibrary.wiley.com/doi/10.1002/mar.20719/full [Accessed 26 Feb. 2017]. 

 Tolson, A. (2010). A new authenticity? Communicative practices on YouTube. Critical 

Discourse Studies, [online] 7(4), pp.277-289. Available at: 

http://dx.doi.org/10.1080/17405904.2010.511834 [Accessed 4 Mar. 2017]. 

 Van Leeuwen, T. (2001). What is Authenticity?. Discourse Studies, [online] 3(4), pp.392-397. 

Available at: http://dis.sagepub.com/content/3/4/392 [Accessed 2 Feb. 2017]. 

 Walther, J. (2007). Selective self-presentation in computer-mediated communication: 

Hyperpersonal dimensions of technology, language, and cognition. Computers in Human 

Behavior, [online] 23(5), pp.2538-2557. Available at: 

http://www.sciencedirect.com/science/article/pii/S0747563206000720 [Accessed 17 Feb. 2017]. 

 Wolfenden, H. (2014). A Face for Radio - On-air identity in broadcasting. Ph. D. University of 

South Australia.

Page 26 of 51



Xenia Foertsch B00257257

APPENDIX A – Reflective Logs

A) Scripted and Unscripted Videos; Enthusiasm vs. Information (process)

B) Following a Trend or Self-motivation; Staying Relevant and Forming Opinions 

(process)

C) Editing, Speech Flow and Face Recognition, Making it interesting (process)

D) The Moral Dilemma of Clickbaiting (process)

E) Advice and Story Videos; Creating Empathy (effect)

F) Feeling Stagnated and Unpopular (effect)

G) Prolonged inspiration; Instant Gratification (effect)

H) Variety of Content and Sustainability (effect)

I) Really Being Myself (effect)

J) Importance of Environment; Safe Space (process)

K) Collaboration/Focus of attention  (effect) 

L) Academic Fatigue and Prosumerism (effect)

M) Writing as Self-interviewing process)

Log A) Scripted and Unscripted Videos; Enthusiasm vs. Information

This is one of the largest observations, the difference in expression and authenticity 

between scripted and unscripted videos.  Most  of  my videos have been partially scripted,  

performed with the help of notes/bullet-points written in advance, with others being either 

entirely spontaneous or completely by-the-book. My first video, BOOK CLUB: Aristotle and 

Dante,  was  recorded  entirely  unscripted.  I  had  just  finished  the  book  and  so  gave  an 

enthusiastic description of its effect on me, in favour of discussing the content in any depth. 

Overall this was a satisfying experience, even though I did encounter trouble in finding the  

right words and remember feeling unsure whether what I was saying was entertaining.

Perhaps my most  “scripted”  video to  date  was the  second video I  posted,  ALBUM 

REVIEW: Revolution Radio. Still unsettled by the insecurity I had felt during the last recording, 

I  wanted to convey information, to present a useful account of the album to any potential 
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viewer. By now, this is my least favorite video. I felt tied to my plan, went through every song 

on the album mechanically, and yet did not manage to convey any sense of enthusiasm for  

the information I was describing.  This video also has some of the least views, showcasing 

that enthusiasm is more important than factual information on YouTube.

Over the course of this channel experimentation I have found an intermediary of the two 

at which I feel comfortable. One A5 page of talking points is how I form my best content. It  

means that if I get stuck I have a guide to refer to, yet also allows me room for spontaneous 

expression and tangents.

Log B) Following a Trend or Self-motivation; Staying Relevant and Forming 

Opinions

A very  frequent  type  of  video that  crops  up across  most  vloggers’  channels  is  Tag 

videos, or videos following a trend. As an example, I am not naturally inclined toward making 

New Year’s Resolutions, yet I still  decided to make a video about my take on resolutions, 

listing goals and taking stock at the beginning of the year. I must admit that I was following a 

trend with this approach, trying to ride the keyword wave, to be found more and to appear 

alongside other “Resolutions” videos. While the video is still honest and I still feel good about 

it,  it  cannot be discounted that that video was not created out of my own enthusiasm for 

expressing an idea, but rather out of the desire to follow a popular trend.

Furthermore, while reviewing the Gilmore Girls Revival in November/December, I was 

confronted with the challenge of staying relevant and always having an opinion. Within 24 

hours of the Revival being released, there were a lot of reviews of all  four episodes fully  

edited and uploaded on YouTube. I found that I was incapable of producing content at the  

same rate as these other creators. While there are other factors with this, for instance their 

videos not being edited to the same standard as mine, at the time it baffled me how they were 

able to churn out video so quickly. I put out three reviews within five days of the revival being 

released, but then floundered at the last video. I finally released the fourth review almost a  

month after the revival’s release. While this video still got acceptable views, it did not measure 

up to the other videos, demonstrating the importance of staying relevant.

Page 28 of 51



Xenia Foertsch B00257257

However, there are benefits in contributing to a trend of videos on YouTube. It makes it  

easier for a viewer to find your video, but it also makes it easier for you to market your video. I  

was able to  post  all  of  my Gilmore  Girls  related videos in  two fan community pages on 

Facebook, which led to a great increase in views. It  made me feel connected and like a 

productive member of a greater community than just my developing YouTube space.

Log C) Editing, Speech Flow and Face Recognition; Making it interesting

I  have  noticed  that  throughout  this  process  I’ve  gradually  developed  my  editing 

techniques. In the early days I simply edited together the video chronologically the way it was 

filmed, added my endscreen and sometimes music and that was that. By now I am at a point  

where I think about the effectiveness of the narrative I create, of how the point I am making 

can best be told. On YouTube it is very difficult to keep people watching, the longer the video  

the harder it  is,  so I  have started thinking more about how to edit  the video in the most  

interesting way to  keep the viewer engaged. At  the moment I  enjoy placing a snippet  of 

humour at the front, me saying something random or reacting to my imperfect environment 

(like in “Moving to a different country for uni”), to present an easy introduction for the viewer.  

Similarly if there is a segment that is very long, a story or an explanation of an idea, I like to  

round it off with a bit of randomness to break the tension. 

Particularly in my “Moving to a different country for uni” video I also had to restructure it 

a  bit  to  make a cohesive  narrative.  In  the recording my mind was very scattered,  which  

translated  to  my  video.  I  frequently  drifted  off  on  a  tangent,  or  backtracked  to  pursue 

something I said earlier, which meant that the end result was rather scattered. In the edit I  

finally grouped together sections of footage by topic and then edited them so that the video 

flowed from one topic to the other, rather than jumping around. This greatly improved the 

video but of course took away from the authenticity of the recording.

I  have also found that  I  am now very comfortable with  seeing my face on camera, 

however still nervous about being photographed or filmed by other people. I am able to listen 

to my voice without flinching or groaning and can watch my face without constantly criticizing 

its features, make-up or expressions. I can edit comfortable while the Viewer tab is paused on 
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me pulling a dumb face without it bothering me. I know that a lot of people struggle with this  

and actively avoid letting themselves be recorded in any way to avoid the experience of  

having  to  see  or  hear  themselves  reflected  back  at  them.  Hence  I  am very  happy that  

prolonged exposure to my own voice and face, through hours of recording and editing, has 

desensitized me so much. And I am even less nervous than before to be captured on camera 

by other people, though the feeling is still  there.  I  still  feel  uncomfortable having another  

person film me, although I am pretty sure that nervousness will also fade as I continue posting 

YouTube videos.

Log D) The Moral Dilemma of Clickbait

For the video “Tea and a Chat” I spent a significant amount of time pondering the title 

and how to make it interesting. After all, it is only me drinking tea and talking in front of a 

camera.

In  terms  of  authenticity,  I  ran  into  a  problem  here.  Clickbaiting  carries  a  negative 

connotation, it places the viewer at the same mental level as a fish, and infers that the creator  

is inherently a fisher, a predator. Instead of simply placing the video online and waiting for 

other people to find it naturally, the creator is trying to expedite the process by placing as 

many lures as possible along the way.

To me this does not feel authentic. I spent hours debating with myself whether to call the 

video  “Tea and a  Chat”,  the  title  I  originally  intended for, or  whether  to  succumb to  the  

YouTube trend and make it  sound more flashy and outrageous.  In  the end I  achieved a 

compromise with myself by placing “Tea and a Chat” in the front, and adding “LAST ESSAY 

EVER?! + THE MIST”. This still left me feeling a bit uncomfortable, but abated the feeling of  

being disingenuous.

Log E) Advice and Story Videos; Creating Empathy

Part  of  being  a  vlogger,  perhaps the  most  important  part,  is  sharing  one’s  life  and 

experiences.  Therefore  I  have  made several  videos based  entirely  around  self-reflection, 
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telling a story and being honest. These were motivated by ideas and feelings that I felt the 

need to express, particularly in the first example.

This was a video entitled 2016 is almost over and I can’t wait. It was entirely unscripted, 

inspired by a long conversation I  had with  an old  teacher, and led to  my most  eloquent  

spontaneous expression. I am incredibly proud of this video, particularly because I was able  

to put into words a lot of the things that I had been reflecting on in the weeks leading up to  

this. 

But it  was also the first  video that spawned a sincere reaction from my audience. I  

posted it shortly before New Year’s, and on the last day of the year a friend whom I had not  

been in contact with for months wrote me a message:

i wanted to tell you that I watched your "2016 recap" video and it made 

me cry. it was so very accurate and heartfelt...man. girl. if i haven’t told you 

enough, I feel like I have to tell you now: you are f**king talented! Please keep 

doing what you’re doing because you for sure will succeed! You have a gift, 

you can move people with how artistically you play with words and your 

obvious technical skills are just a tool to emphasise that. (Dated: 30.12.2016)

Previously I was not aware that my videos were generating any sort of reaction, beyond 

the excitement of my mother and fluctuating ratings. Hearing that my video had moved them 

to tears really brought home the powerful effect that a YouTube video can have on a person,  

and the fact that enthusiasm and sincerity are so much more important than any sort of plan 

or information.

Over the course of the last six months, this type of content has been my overall favorite 

to make, edit and post, even though the sincerity of expression has left me nervous as to the  

feedback and response I would get. It is never easy to open up and make yourself vulnerable, 

particularly on the internet, but receiving reactions such as this also shows the incredible 

importance of sharing one’s own story in the hope that someone else may find comfort and 

acceptance in it.
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Log F) Feeling Stagnated and Unpopular: The Public Eye and Standing Out

I  think  I  initially  underestimated  the  way  the  “invisible  judgement”  of  a  world-wide 

potential audience would affect me. I was simply excited to be making videos, to finally find  

expression for ideas that had been in my head for a long time. I did not have any expectations 

for success, I knew that all YouTubers take years to build up any sort of audience and I was  

happy that people were watching and subscribing at all. However, as time went on and my 

comfort in front of the camera, my editing technique and lighting set-ups became better, I  

started feeling that my reach and subscriber level were not holding up to that. I did not like 

this way of thinking, and told myself over and over again that I was not making videos for the 

subscribers, I was making videos for myself. But the thought persisted and grew, and started  

occurring  to  me more  and  more  often.  I  realized  the  limitations  of  my social  circle,  the 

unwillingness of people to indulge in more than surface-level interaction, and experienced a 

growing amount of self-doubt. There is only so much you can be ignored before eventually 

feelings of “maybe it’s just me” come into it.

It is a frustrating thought, to think that you are producing better content with every day, 

and yet it is simply not being found. Particularly when another vlogger that you follow puts out  

a video not unlike one of your own, the thought of  “well,  why aren’t  they watching me?”  

become harder to ignore.

Self-doubt will eventually join the equation, as is the case with most ignored creative  

endeavours. I am usually proud and happy with the content I put out, even if I always know 

that I could do better with the next one. But sometimes self-doubt will poison the mind and 

then I wonder whether I am just not entertaining to watch, whether the things I talk about are 

boring, and what I can do to make myself better. That last thought in particular is a double-

edged sword.  Enacted negatively  it  could  lead to  a  move away from authenticity, to  me 

forcibly  trying  to  change  my on-screen personality  or  try  and influence  the  viewer  in  an 

artificial  way. However, enacted positively it can lead to necessary self-reflection and new 

ideas to how to present various aspects of your personality and interests. That is what I did 

and what I  talked about partially in the video “The Future of this Channel”. I  was able to 
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realize some weaknesses that I feel my videos present and started enacting a plan for how to 

improve.

For one, I realized that I had naturally tended towards recording in the quiet safety of my 

bedroom. There have been many reasons for this, including the fact that it had been winter, 

that I was very busy and hence recording at home was most convenient, but also that I am 

very shy when it comes to public camera handling. The thought of recording myself talking 

while walking down a street is still  a terrifying one,  but  I  realized that  in order to further  

improve my content on my channel I would have to tackle my fear and leave the safety of my 

bedroom. I cannot say for certain why pointing a camera at myself in public feels so much 

different from pointing a camera at myself at home. I believe that it has largely to do with the 

desire to seem normal and not draw attention to myself. Cameras are still something that  

catches the eye, much less now than 5 or 10 years ago, but if  someone spends several  

minutes photographing a street, passers-by will certainly glance or even stare at them. This 

only increases once that someone turns the camera around to point at themselves.  And it  

increases further once that someone makes it obvious that they are not simply taking a photo, 

but  recording  themselves  talking.  And  as  someone  who  is  usually  very  aware  of  their 

surroundings, I am filled with anxiety at having other people staring at me.

Thinking about this at the start of March made be realize something else as well: in the 

beginning,  I  was also scared of  simply filming myself  in my room. I  remember nervously 

shaking, my whole body just tense when I sat down in front of that camera the first time. I 

remember not feeling safe, not knowing what to say, and being rather taken aback by the 

whole experience. But I realized that I had persevered, that I had made almost twenty videos 

at that point, and that now I felt very comfortable in front of the camera. And so I know that the 

only way to cope with my fear of outdoor vlogging was to simply do it repeatedly until it no 

longer felt as intimidating. I think this process will likely take longer to get used to, but it is one 

of my next goals to accomplish and I look forward to expanding my channel to include more of 

the outside world.
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Log G) Prolonged inspiration; Instant Gratification

I am the creator of the entire product, which means I have no outside influence acting on 

me; I am the only authority I have to consult and the only person responsible for what I say. 

While this brings challenges with it, it also enables complete control and spontaneity in the 

expression of an idea. 

Differing from short  film production, I  was able to have an idea and immediately do  

everything necessary to express it, admittedly with lesser technological prowess, but greater 

immediacy, leading to instant gratification and a feeling of achievement. Perhaps due to the 

semi-scripted  nature  of  most  of  my  videos,  I  am  able  to  use  and  prolong  moments  of  

inspiration to not only write down one scribbled sentence, but actually write out talking points, 

a plan, a structure, and later use this to make a full video. This leads to a feeling of success,  

being able to actively do something with ideas rather than just sitting on them for years and 

years, and that in turn leads to more and greater bouts of inspiration. 

After several years of being immersed in filmmaking, I eventually realized I felt restricted 

and not creative. In high school I was constantly bombarded with information from a variety of 

sources, disciplines and schools of thought. I remember that time as being a highly creative 

one, as I had a lot of stimuli enabling me to explore new ideas. University led to me having to  

focus down on one subject area, film, which I had not previously explored in a lot of detail. For 

most of my time at university I felt disappointed, partially at external things like group work, 

but also internally, because I found myself having much fewer ideas and feeling empty.

I tried to fix this problem but eventually realised that my dissatisfaction stemmed from 

not exposing myself to enough creative thought, to enough new things, and that that was 

something which would require a lot of work to correct. Starting a YouTube channel proved to 

be a deciding step towards that goal. In the last six months I have been able to actively 

express more ideas than in the years leading up to it, I have allowed myself to talk freely and 

see what happens, and in that process learned a lot. I have a stack of ideas written down that 

I  know I  will  be  able  to  realize in  the  future.  This  research project  has brought  about  a 
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tremendous change and I am grateful that I was able to pursue my topic of choice the way I  

wanted to.

Log H) Variety of Content and Sustainability

Before starting my channel,  I  never really knew what sort  of  videos I  would end up 

making. I had a lot of ideas, but these ideas took a number of forms, from vlog, to travel  

video, cover, tutorial, visual poetry, video essay or story performance. I believe channels are 

ultimately designed to fit their creator, after all it is much easier to create that which you know 

or ideally have expertise in. What I have recently realized, for the third time in my life, is that I 

have no one core focus or goal in my mind. I have always refused being categorized as only 

one thing, and have always simultaneously pursued a variety of interests. This means that I  

know a little about a lot of things but would not consider myself a master in any one aspect. 

Applying this to YouTube, a lot of the successful creators I was seeing on the platform 

were people who had found a focus, be it make-up tutorials, music covers, language-learning 

videos, travel vlogs, etc. A lot of people have a niche within which they operate and they 

rarely make a video that breaks that niche. I was concerned that I would not fit in because I 

always  knew that  any channel  of  mine would  feature  a  great  variety  of  things,  the  only 

connection between all of them being the creator.

As predicted, I have made videos about a lot of different things. I have spoken a lot  

about Gilmore Girls and TV, but also reviewed a book and an album. I have spoken about my 

experiences as an international student, have featured my cats in several videos, and have 

recorded  my  singing  on  two  separate  occasions.  Additionally,  I  have  made  several 

conversational videos to talk about my life and goals and overall experiences on YouTube. I 

have made a “how-to” style video on how to be more productive and shown my impressions 

of the Isle of Skye. While there are certain trends to be taken from this, these are not videos  

that can be easily summarized to define what my channel deals with.

However, another thing that I have concluded recently is that maybe personality-centric 

channels are a very good thing. If people restrict themselves to a certain category of videos,  

they naturally impose a limit on their creativity. There are only so many new and original  
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videos to be made on any given topic. Once they reach that limit, they will face a difficult  

choice which will likely cost them subscribers and energy. They can then either continue in  

their chosen niche and make gradually less interesting, less enthusiastic and less authentic  

content, or they can take the risk and turn to another area of interest, with the knowledge that  

a sizeable amount of their subscribers will not be happy with that jump and unsubscribe. The 

good thing about  being a personality-centric  channel  is  that  you can constantly re-invent  

yourself with less risk. After all, personalities are not constant and we as people evolve all the 

time by learning new things and experiencing different circumstances. My channel is only tied 

together by my interests and preferences, and while that makes for more difficult marketing 

and distribution, it allows me more freedom in what range of topics I want to cover, and will  

hopefully prevent me from having a channel identity crisis somewhere along the line. 

Log I) Really Being Myself

Throughout this entire process I have always tried to make sure that the videos I posted 

were a good representation of who I am as a person. While most of these videos feel ‘right’ in  

an abstract sense, I have also realized that it is incredibly difficult to unite everything that  

makes up a person in one place. 

On the measuring band of public to private self, where does the YouTube self land? Is 

the YouTube self more aligned with the private self, due to there being no person around, or is  

it more akin to the friend self because you are trying to convey a message to a hypothetical 

person? How does spontaneous daily or weekly vlogging feature into this, as it takes you out 

into the public self territory but with your camera in front of you, thus screaming private self?

Who am I talking to? An infinite potential audience but also no one in particular? I don’t 

know who is lurking in the shadows of my subscription box. I don’t know whether it’s a friend,  

a nemesis or a complete stranger. When addressing the camera, I am not sure who I am 

addressing and this affects different people in different ways. My friend feels alienated by the  

fact that I am not the version of self I am with her. Another is concerned about the amount of  

information I am sharing with anyone on the internet, without a barrier. So, who am I talking 

to? Am I talking to myself, a stranger, a friend, a family member?
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Am I talking to some idealized version of any of the above?

I don’t know whether the me I present myself as on camera is particularly in line with 

who I am to other people of different variety. Am I some idealized version of myself? It doesn’t 

feel that way. I am tempted to quote Harry Potter and say “I’m just Xenia, just Xenia” but that 

doesn’t cover it either. I hold certain things back, I explain certain things more fully than I  

would to a friend, I form a conscious narrative of what I am trying to say. I admit to certain  

things more readily than I would with a friend or a stranger.

Log J) Importance of Environment; Safe Space

Another big observation I have discovered is the importance of having an appropriate 

and safe recording space. Establishing this has been one of my greatest challenges. I have 

one dedicated corner in my home to serve as a background to my videos (red pinboard). 

However, only six of my nineteen videos have been filmed in front of this background, with the 

majority having been filmed in other places at home or while travelling. For almost all of my 

recordings I  have secluded myself  in  a  room by myself,  in  order  to  not  feel  watched by 

another person. Being aware of other people or life in my home distracts me from the topic at  

hand  and  makes  me  feel  self-conscious  about  the  filming  process.  For  instance,  in  my 

Resolutions video I had three cats in the room while recording and while they were a nice 

addition, I also found my attention diverted for sections of the video, creating more challenges 

in the edit.

Being alone is very important, as my on-screen personality has been formed through 

months of filming on my own. This was most tested in my collaboration video with Anna, as I  

had to balance being my normal on-camera self and my normal social self. I tackled this by 

concentrating on acclimatizing Anna in front  of  a camera,  thus subtly influencing her into 

emulating my on-screen self to help us maintain authenticity while recording. It feels weird 

watching this video back months after it was released, as it really was different versions of 

myself colliding on-screen. 
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Log K) Collaboration and the Focus of Attention

I have so far only done one collaboration video on my channel, which was done with my 

friend Anna. It was done with little pre-planning and no practise. It was an odd sensation,  

setting up the camera and being able to use another person as a focusing point. It made me 

aware of how I act in front of the camera compared to another person. This video was one of  

the biggest tests of my mediated authenticity, because the person sitting next to me was able  

to see exactly whether I was myself or not. I myself was familiarized with the sensation of 

comparing the different selves of a person by seeing how Anna acted when put in front of a 

camera. I found that where usually she is an incredibly bubbly and outgoing person, she felt a  

bit  reserved, especially in the beginning,  before she became properly acclimatized to the 

situation. I tried to help her with this as much as possible, by acting more like the person I am 

with her usually so that she would have a natural point of focus. As the video progressed we  

managed to find a balance between being aware of the camera and being aware of each 

other, and that led to us gradually relaxing.

Log L) Academic Fatigue and Prosumerism

When such a huge proportion of your life is occupied by a central theme – YouTube – it  

does reach a point where constantly thinking, analysing and interacting with it becomes a 

chore.  When  taking  something  which  was  primarily  a  source  of  entertainment  and 

transplanting  it  into  an  academic  framework,  there  is  a  risk  that  this  entertainment  will  

gradually  take  on  a  negative  connotation.  I  did  struggle  here  with  regards  to  YouTube, 

because while it is a great source of entertainment, and even producing my own videos has 

given me a new highly enjoyable hobby, having to then analyse that enjoyment and question 

it and process it will inevitably take away from the pure, unquestioned joy of it. In that sense 

creating  this  channel  as  part  of  an  academic  project,  while  giving  me  a  great  deal  of 

motivation to keep it up, has also brought about the challenge of maintaining an appropriate 

level of enthusiasm. On days that I  don’t want to do anything Youtube related, I  have an 

added pressure not  experienced by the majority of  other  vloggers – my academic grade 

depends on this.
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While  writing  up my whole  dissertation  I  have often  felt  severely  unmotivated.  This 

seems ridiculous, since I am in a position where I am able to write about something I love, 

something I know a lot about and something I find easy to understand. That means it should  

be easy for me to write about it. But one of my greatest struggles in all of this has been writing 

out my literature review and discussion. The literature review has the added challenge of  

essentially being a justification and grounding of my own thoughts and knowledge; proof that I  

have done my research and am thus qualified to contribute my own thoughts to the field. I  

have never enjoyed that kind of thinking, of having to convince somebody else I am worthy 

before I am allowed to speak freely. But overall the challenge has been that I have also not 

wanted to analyse my enjoyment of this platform I interact so much with. It is my main source 

of entertainment, my university work, my hobby. So when I write my dissertation, I interact 

with YouTube, when I take a break and watch a video, I interact with YouTube, when I have 

an idea and make a video about it, I interact with YouTube. That means that for most of the 

day I am in some way connected to YouTube. And with any relationship, contact 24/7 will  

eventually sour the grapes and generate frustration. 

I am on many levels grateful that I was able to pursue this interest of mine in my last 

year of university, as it provided a welcome respite from usually always having to do a film for 

my creative assessments.

Log M) Writing as Self-interviewing

Throughout my life I have always tried to solve complicated situations in writing. Be it a 

question I wanted to phrase to a teacher, a confession or an argument between friends, I  

have always preferred writing things down rather than talking them out. Particularly when I’m 

in  a  situation  I  can’t  control,  like  an  argument,  I  have great  difficulty  speaking my mind 

correctly. What I mean by that is that in an argument or other stressful situation you don’t  

have much to think, or to even realize for yourself what you are feeling. That means you 

always end up either saying the wrong thing, or not finding the right words or even actively 

saying the wrong words that misconstrue your thoughts. My friends in particular have had to 

put up with this quirk for a long time. There was a time when a friend and I sent each other  

incredibly long, argumentative Facebook messages over the period of a month, analysing our 
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friendship  and  where  we  both  felt  the  problems  lay.  I  collected  these  messages  in  a 

document,  since Facebook is  not  necessarily designed to  accommodate such long texts, 

which ended up being longer than 30,000 words.

When  a  disagreement  or  grievance  arises  in  my  friend  group,  I  always  take  that  

opportunity to be as honest as possible, preferably in writing. While usually I like to avoid 

conflict, if a person is already mad at me I find it very easy to open up and get every single  

thing that has been bothering me for a while off my chest. That way, we can either clear the 

air once and for all and continue being even better friends, or we find that the differences are 

too great and can make a clean break.

This is important because it means that I have always naturally associated writing with 

truth. It is the space in which I speak my mind most specifically, honestly, and authentically. 

For that reason I felt that I would be most truthful if I wrote down my reflections rather than 

keep a record of them in some other way. 

I often write myself to an understanding, something I am unable to do while talking out  

loud. When I speak to someone else it always feels like I am playing an act. My words will  

always be influenced by and catered towards the person I am speaking with, thus making 

them less truthful. I may present the truth in a certain way, choose specific words or leave  

things out on purpose. Writing allows me to think between statements, to read through what I  

just read and see if it rings true to me and sometimes go back and edit what I wrote to make it  

sound more truthful.
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APPENDIX B – Participant 1 Interview Transcript (In Person, 

07/03/2017)

Researcher:

When looking at the videos on my channel, do you think it represents a full  

picture of my personality?

Participant 1:

It is definitely not a full picture of you, but I also wouldn’t expect that,  

because […] you don’t have to show your absolute innermost self to the 

public, and that is why the picture will always remain incomplete. […] 

And I even like the less personal, more abstract xenopus videos more in 

that context-

Researcher:

Like which ones?

Participant 1:

Like On Being Bilingual for instance.

Researcher:

Well you could say that is also pretty personal.

Participant 1:

Yes but it is very professionally made and you’re wearing make-up. You 

say some very meaningful things, but they’re formulated well […] I do 

like it a lot. Whereas if I look at that video where you talk about 2016, it  

is also a good video, but I personally […] have problems seeing you talk 
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so intimately to a public audience. Like I just feel uncomfortable seeing 

you record such personal, personal things and then showing them to the 

public.  […]  And  I  mean  between  those  two  the  quality  is  really 

comparable, but with the Bilingual video where you talk to the public 

prepared, so protected, with your make-up and the set-up, the unique 

topic that is actually relevant for  a larger audience. That  gives me a 

more comfortable feeling when I watch it and I think it could potentially 

hold  a  larger  audience  than  like,  you  talking  about  2016,  first  the 

audience is smaller, if they don’t know you as a person automatically, 

and  I  feel  really  uncomfortable  seeing  you  present  your  innermost 

thoughts and feelings to the outside. I am worried […]

Researcher:

What would you say, while the Bilingual video represents good entertainment, 

worries  you  about  those  videos  that  are  more  private,  that  people  can 

however identify with?

Participant 1:

Well then you’re not talking personally enough, because you just say 

‘there  were  things that  were  bad’ but  you  don’t  name them,  and so 

people can’t really put themselves in your position, you’re only sharing 

your  emotional  state,  and I  know more about  those bad things so  I 

understand more, but from the outside, if you don’t say it explicitly, it 

doesn’t make sense. That means they are watching a person that tells 

them about their emotions but keeps the facts to herself. I’m really not 

sure whether, if I didn’t know you in real life, I would have watched that  

video completely. […]  My favorite three videos are the Gilmore Girls 

Theme Tune, On Being Bilingual and the third place is shared between 

three actually, The Cat singing Montage, the Unboxing video and your 

Resolutions video. And I think overall we do get a good picture of you, of 
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these things, and you don’t have to say more. And I wish as […] that you 

had more protection, more impersonal things […] 

Researcher:

You keep talking about protection, but what am I protecting myself from?

Participant 1:

Well look, you’re trying to reach an audience. And you’re showing your 

most private self. And then if hypothetically you don’t manage to attract 

an audience... then you’ve still already bared your soul, right? And the 

audience, honestly I don’t know if they are looking for that, and actually I 

am of the opinion that people firstly search for information, that could 

move them forward, that they could learn, and secondly they search for 

entertainment.  So that is two motivations for people watching videos. 

And you’re feelings are a private thing, and if you can talk about it, but if  

there is anything else you can talk about I  would just really, I  would 

really prefer that. It’s just because if you make something that means a 

lot to you, and then post it out there and either nobody watches it or 

somebody makes a dumb comment, then that hurts. And for that reason 

I just don’t want you making something that really moves you deeply 

your topic, because of that risk of getting hurt. There are other topics 

you can concentrate on, more professional topics […]

Researcher: 

I think there is a large audience, whom you might not naturally tend towards 

so  you  might  not  be  familiar  with  this,  they  just  want  to  identify  with 

something. Because when looking at an actor on TV, they’re not presenting 

you with anything meaningful,  they are just entertainment.  And so people,  

particularly people who have some sort of problem, who don’t feel accepted 

in their environment, who are bullied or have mental health issues, or who 

can’t  leave the house, etc,  they then look online for something that might 
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normalize their  situation or  make it  tolerable.  And that is  something I  see 

great  value  in  with  Youtube  because  […]  that  2016  video  is  my  most 

important one. Because sure it doesn’t show specifically what has happened 

to me, but it  shows my feelings, and that is the part  that people can feel 

empathy for or apply to their own life, people whose 2016 maybe also wasn’t 

great, and in that way they can feel understood and normalized through it.

Participant 1:

Yeah that could be. And I don’t want to say “don’t do it”, I just want you 

to be aware that you still create certain boundaries. […] Potentially that 

is the path to most success, but it also bears the risk of you getting hurt 

the most. And I’d like to avoid the latter.
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APPENDIX C – Participant 2 Interview (Written, 07/03/2017)

Researcher:

Look at all the videos I have there, look at those 18 vids I have made. When 

looking at my channel, would you say that that is a fair representation of me 

as  a  person? What aspects  of  my personality  are  most  represented,  and 

which ones least? Does it seem like the xenopus in the videos is the same 

xenopus  you  know?  What's  the  same?  What  is  different?  Tell  me  about 

myself.

Participant 1:

Without even looking I can tell you that the truest representation of you 

is when you're  with  me. Just  cause you're not  that  conscious of the 

camera cause you have someone to distract you. Cause you are much 

more whacked out in real life and much more controlled in front of the 

camera cause you know someone will be watching. It does show your 

likes  and  dislikes  aka  cats,  books,  Green  Day, tv, etc.  but  defo  too 

controlled to be completely accurate. Because you might be that calm 

and not always that action packed, but you are defo much much weirder 

in real life.

Researcher:

On that level would you say that people are the same in public as they are in 

private? Like, from waht I've experienced and from what I have read, people 

are usually very different  in  public  than they are  in  private.  Just  because 

different  situations  and  different  people  bring  out  different  qualities  of  a 

person?
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Participant 1:

Yes and no. I think they are generally the same at the core in situations 

they  are  familiar  with,  but  they  are  operating  at  a  different  level  of 

comfort. And you in public, you on YouTube and you with us are three 

different  people.  It  depends  on  what  situation  in  public  we  are  in 

obviously, but that is still not the same xen as in front of the camera …

Researcher:

This is interesting because until last week's crisis blip I was pretty comfortable 

in my content on YouTube in the sense that it felt close enough to my private 

self to be authentic. So maybe my YouTube self is closer to my private self 

than it is to my friend or public self?

Participant 1:

It depends on what public situation you are in tbh. […] I think the reason 

why you feel that way is based one on topic and two on where you are. 

You're literally doing it from home so it will  always feel like this is an 

accurate  representation  of  you.  Because  you  feel  more  or  less 

comfortable because you are sitting at your desk in on your moms bed 

or on your own bed.  Only you can say if your YouTube self is closer to 

the self you are when it's just you.  I can only tell you that it is close, but 

not as close as you think to your friend self.  Because you're not that 

contained, if you get what I mean. The structure that the camera forces 

you to adhere to eliminates the spontaneity that your personality usually 

has. Sure you have the cats,  the books, the tea and everything else 

content  wise  that  is  reflected  in  your  videos,  but  you're  more 

exaggerated than that. Does this makes sense at all? Like you're not 

that  calm. You're usually either  more stressed or more hectic or  just 

more. It  doesn't  accurately reflect  the passion you have for so many 

things, especially since your  preferred medium is  writing,  not talking. 
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And because of the time limitation and the physical limitations of not 

jumping up and down and wildly gesturing like you would normally do 

and maybe do in your head, it  doesn't  quite capture you. You're just 

more. And that's just  a tiny snapshot of  what  and who you are.   So 

content wise, yes that is very much part of you. But personality wise, it 

can't capture it. Because it's too contained.

Researcher:

Yeah that makes sense and I do appreciate this. Because while you can't give 

me the "private self"  perspective, similarly I  can't  give you the "friend self" 

perspective  because  I  don't  know  how  I  act  from  the  outside.  It  will  be 

interesting to see how like active "outdoor" vlogging as we're calling it now 

may affect this balance. Like what sort of self I will have with both camera and 

friend  in  the  picture.  Because  obviously  with  less  build-up  and  less 

makeup/setup,  etc  vlogging  can provide  the  space  for  more  spontaneous 

sharing.  I think from my private self perspective, I cannot say whether I am 

particularly funny or extravagant or anything like that.  Like it's hard to say 

what is me at the core, and what is me reacting to outside stimuli? I write very 

elaborately and mostly seriously, I have trouble writing comedy. I will chuckle 

to myself if I watch a funny video by myself, but it's hard to say what I am like 

without friends, technology, books, hobbies etc. Like what there is below all of 

that. And without outside stimuli I probably would not define myself as funny 

or chaotic, or "more", because I think that "more"ness may really stem from 

interaction  with  others.  Like  maybe  the  Xen  represented  in  these  videos, 

because I am by myself and because I am wholly in my own head, that is the 

base line I operate at. And then the added element of being more over-the-

top  xenopus,  or  just  being  more  enthusiastic  and  hectic,  etc,  that  is  a 

dimension added through people and circumstance. This is actually hugely 

interesting point you have raised.  Also along that line of thinking I wonder 

whether  if  you  were  to  watch  the  unedited  footage of  one of  my videos, 
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whether that would feel more authentic to you? like I am wondering how the 

editing process affects my authenticity and your perception of it?

Participant 1:

Yeah  that's  the  problem.  And  it  defo  will  be  interesting  to  see  how 

vlogging and future collaboration will work and what that will bring out in 

you. As I said, that might very well be true. I just honestly can't tell you. I 

can only tell you what I believe and that tells me that even baseline xen 

isn't that calm. I think there might be more than you know. But that is 

again only something you can know and only you can find out. And if 

that is baseline xen then that  is that.  But I  think there is always the 

added factor of the camera in front of you that never allows you to be 

quite  in  your  own head and nothing  more.  Because you  are  always 

somewhat aware there is someone watching. I think I would carry and 

do carry a lot of my outside personality onto the camera. […] I  don't 

know how that is for you, but I guess it's also a question of how much of  

baseline you do show in  the rest  of  your  life  not  just  in  front  of  the 

camera  […]  I  think  if  I  saw the  raw footage  that  would  seem more 

realistic to me. But that is just me. The problem is I know you too well. I  

have you and your personality traits creeping in every nook and cranny 

of my brain, so if I want to or not I have a very detailed idea of what 

xenopus is to me. That is by far not the same idea other people have. 

Because it does seem realistic. If you take an outside view of it, it does 

seem accurate to a normal, early 20s fan girl, uni student person. But 

that's not what I'm looking for. Intentionally or not, that is never what I 

see  when  I  watch  your  videos.  Because  I  don't  have  the  ability  to 

remove myself  from our friendship and say: yeah. That seems about 

right. I can only watch your videos and react like you are talking directly 

at me and I directly at you. Cause that's what it feels like. Because I 

don't need to look at you to know what your face looks like, because I  

can see it in my head from the sound of your voice. And I don't need you 
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to spell out every thought to the end for the audience, because I know 

what you're thinking anyway. So who I want and need to see on camera 

is someone I know so well, that whatever is lacking, my head fills in for  

me.  Those  who  don't  know you  though,  they will  just  see  a  normal 

person, and for them, that is as accurate a portrait of your personality as 

you need. […]

Researcher:

Yes all  of  this is helpful.  Like you have no idea,  it  is  something that  truly 

fascinates me. Like just  this concept of  a person carrying different  selves 

inside them and flipping them out at  a moment's notice depending on the 

trigger and situation. [...] I think at the level that we are having this discussion 

about  selves  at,  we  are  getting  into  territory  where  the  question  seems 

necessary, what does our personality come down to when everything else 

falls  away? Like  if  we take away outside  stimuli  like  laptop,  phone,  other 

people, the outdoors, cats, books and just sort of let a person be alone with  

their thoughts. Like one the one hand, when was the last time you were in 

such a situation? Detached from most obvious and strong outside stimuli? 

Because I am trying to remember the last time I had such a moment and on 

account's of rarely being alone indoors without my technology...I am having 

trouble  remembering  the  last  time I  had that.  So on that  front  what  your 

personality is like at its core is like this whole mountain of another question, 

but a really interesting one from where I'm sitting. So like for you, what makes 

you sure that your different selves are not much different from each other? 

What traits are present for you when you take outside stimuli away?[…]  And 

yes the question of how much baseline each of us shows to the world also 

comes into this and that will differ for every person. I think you are much more 

outgoing than me in that sense, because I have like a barrier system in my 

head, of 1) things I can share with everyone no problem, 2) things I can share 

with acquaintances, class mates, people I interact with frequently. Most small-

talk lands in here. 3) Things I share with normal friends, people that I am in 
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the same social circle as. I would say that YouTube most closely resembles 

this category. and 4) is kind of a split circle and separates itself into a) things I  

tell my boyfriend b) things I tell my mother c) things I tell my best friends. With 

a great deal of overlap between these, but also certain degrees of separation. 

And yes that last part  is absolutely understandable. You are one of a few 

people in that situation of seeing this imprint of a person you know too damn 

well in this completely other, removed context. And I am guessing my videos 

also feel  incomplete to  you because you're not  there,  or not  in the same 

moment, and you're not able to respond directly? Like you know me as a real 

person, so you know me as someone you can meet face to face with and talk 

and  interrupt  and  sidetrack,  etc,  whereas  a  YouTube  video  is  something 

detached enough that there is no direct interaction, you can't interrupt me and 

have  me  react  to  your  interruption  if  that  makes  sense?  Like,  does  this 

resonate with you?

Participant 1:

[…] But it is probably something that resonates with more people than 

you think. Just because we all carry a specific image of you in a specific 

situation.[…] I am very much opposed to the fact that you dont answer 

back when I'm being funny at your videos. Like I literally dont even let  

you finish half the time cause I talk over what you say. Because it feels 

natural to make the comments out loud, cause i think you are just talking 

to me and going off on a long rant and a big tangent and its just taking a 

while for you to explain […]
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Appendix D – YouTube Channel and Videos

The  channel  can  be  found  by  following  this  link: 

https://www.youtube.com/channel/UCTiUOLaMeM7qrcJDay8Od6g

The videos posted in the timeframe of this research project were as follows:
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